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SRDS Newspaper Advertising Source is the most comprehensive and current resource for objective

information on advertising in newspapers.

= Over 7,000 daily and community newspapers organized into an easy to use online database

e Online data updated continuously
= Print edition issued twice per year

Print and Online Listings Include:

* Personnel and Contact Information

* Frequency

« Publisher’s Positioning Statement
(may not be available for all titles)

» Sales Personnel

» Representatives and/or Branch Offices

 Commission and Cash Discount
* General Rate Policy

» Black/White Rates
 Combination Rates

» Discounts

e Color Rates

 Insert Availability and Rates

* Magazines and Comics

e Zone Editions

« Bleed Availability and Rates

i The Tampa Tribune*Tampa Tribune

& Tampa Times
i St. Petersburg Times
i Bradenton Herald

Commu: News icati

mu WS — Irico
The Fiyer
The Laker
The Peace River Farmer & Rancher
Plant City Shopper

Temple Terrace News
Town & Country News

» Special Position Availability and Rates

 Classified/Rates

e Special Issue Rates and Data

e Contract and Copy Regulations

e Closing Times

e Circulation

e Publisher’s Research - online only
(may not be available for all titles)

» Additional Marketing Opportunities
(may not be available for all titles)

« Distribution/Audience Profiles - online only
(may not be available for all titles)

» Special Days/Pages/Features

* ROP Depth Requirements

» Special Classifications Rates

THE TAMPA TRIBUNE

LIFE. PRINTED DAILY.

R mati i - Advertising Information - Logo/Cover Library
* Distriba Profile - Additional Marb

BA T Fom
THE TAMIM TRIUNE

=

THE TAMPA TRIBUNE

Weekly Planet-Tampa
Winter Haven
News Chief

cbaket Spomsor 4
THE TAMPA TRIBUNE

LIFE. PRINTED DAILY.

3]

»| The Tampa Tribune-Morning (Mon-Sat) and Sun,

202 5. Parker, Tampa, FL 33606. Phone §13-259-7447. Fax 813-258-8107. Classified
Phone 813-259-7500. Classified Fax 813-259-7823.
URL http:/iwww.tampatrib.com 5

reader,

Member: NAA

SHIPPING INSTRUCTIONS: Printing materials to: Advertising Sales Dept., Tampa
[ ¥ tocalintranst




What’s New?

More than 3,500 Community Paper Listings Online

m View all newspaper options in your market
(dailies, weeklies, shoppers, alternatives)

Expanded DMA Search Capability

B Locate DMAs by name, rank, state,
city/state or zip code

New Filtering and Sorting of Results

B Multiple ways to view options in
your market.

Sort by: circulation by DMA, page rate by DMA,

circulation by city, page rate by city, etc.

B Analyze results the way you want
Filter by: dailies, communities, alternatives,
shoppers

DMA Profile

B Market overview provides market facts at
your fingertips, giving you a snapshot of your
chosen market

State Profiles Online

B Formerly in the print product, provides state
market data by county

Quick Profile Report

B Important, top-line information on all papers
in your market

B Fast way to review options

B Report sorted in the same order you sorted
your results
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Reach 1.6 Million Rmxhu
in Suburban Detroit

www, GDNN.com

STEP Z: Select DMA or State ek Ty

Seatch by DMA
DMA by Name [Chck here to select DMA by Name = ER
DMA by Rank  [Chek here 1o select DMA by Rank = ER

DMA by State | Chck hete 1o salec state -l m

Enter City
DMA by City [

AND [Chick here 1o select state = [EH

Enter Zip

[ co |

DMA by Fip

e Srapdomn many Belew

State [Chck hore to select state '| [ Go |

u.-._u_.u=.

Tampa

Publisher’s Research

B Easy access to additional information and
research on the paper provided by paper owner
(Paid service. Not available for all titles.)

Publisher’s Positioning Statement
B Owner-provided overview of newspaper
B Provides insight into newspaper, reader
and market
(Paid service; not available for all listings)

Additional Marketing Opportunities

B Link to additional information on integrated
marketing opportunities offered by the paper
(Paid service. Not available for all titles.)

Distribution/Audience Profile

B View a paper’s general coverage and reach
(Paid service. Not available for all titles.)

e Sun

Winter Haven
Bows Chial

Sorutlons

¥ The Tampa Tribune Tampa Tribune. - Bennt o frmabn | Adertona maten Lo Ly
Tims 7
L5t Petersburg Times Unpaid aist. (not included abovel:
i Bradenton Horald Marn Total (Mon-Sat) 3,118; Sun Total 1,839,
Community News Publiclions ___ e, 71. PUBLISHER'S RESEARCH
Community News — Brandon/Valrico Vigw research provided by this publication.  May reques: Adobe Acrbal
o 2
or Hiche NewspapersiSpecial Sections.
The Peace River Farmer & Rancher Special Sections
Plant City Shopper

South Tampa News
Tample Torrace News
Town & Country Nows

Weakly Planel-Tampa

Canpited Listng + Dma Check. * Mwaguper Meda K1

ﬁmﬂmmmmlmmhnnmelmmMMMIm padf

150 arvual specisl sections, ouf hemed public FEach B mulliiude

{Melu tatiodd size winfa, news and enterainment for the
whole Hispane communily . datrbuted waihin 5 biry ared courtios
Electronic Media
wawibo. com
Award-winning TBO.com is one of the premier US sites for local news and

THE J

irformation, wilh 15 millon page views! 1.7 million unique ¥ Siors monihily

?-\__'J'I(_JIH NE / 23, DISTRIBUNOWALCIENGE PROFILE

il May requin

‘waw-—n







SRDS Service Guide

!ceﬁ_
tegration

Logging in to Newspaper WWW.SRDS.com

Advertising Source

« Enter your login name and password at

www.SRDS.com.
- iffi i i i Already a Subscriber?
If you have difficulties logging in or cannot _ et ‘m!:, . LOGIN elolaloles
remember your password, call the SRDS Service Need your pin? login password
Center. In the U.S., call 800.851.7737.
International clients, call 847.375.5000. ﬂ
« Select Newspaper Advertising Source from WWW.SRDS.com

“My Services.”

L
Navigating the Service ouick Title Search

Help
Use this when you Access this
Newspaper Search know the exact help guide.
Market Analysis Execute a newspaper newspaper title.
search.

New online market
selection tool which
puts key market data
at your fingertips.

Output Reports
Select a variety of
output formats for
“tagged” titles.
(Available early 2007)

New Search
Execute a new
search of the same
type just performed.

. Reach 1.6 Million Reajers /"
ME‘dla T in Subwrban Detroit B You Wan.
Solutions' B veomeom o [ANCE

Newspaper Advertising Source®

ey Market Newspaper NowSearch: Quick Title LogolCover tput Contact
* Analysis | Search !DisplzyfROP! Search Library | SrDS l Help | Logout

Logo/Cover Library
When accessed through the
main SRDS toolbar, returns
an alphabetical list of all
titles whose listings include
a logo and/or cover images.
Clicking on a title in the
resulting list opens a new
window with all artwork
for that title.

Logout

End your current
SRDS session. You
will return to the
SRDS home page.

& Contact SRDS
iy o 2 Get answers with
— — prompt customer

service.
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Display/ROP Search www.SRDS.com

Search for Newspapers by DMA -
e Select a DMA by Name or Rank SRS

L ]
- Not sure of the DMA? Medla

Find DMA by: State S I t -
City and State 0 u |Ons
Zip Code

e Click “Go” to view all newspaper options

in selected market

Search for Newspapers by State
« Select a state STEP 1! Select Search Type

e Click “Go” to view all newspaper options

within selected state Display/ROE
(Find National Newspapers through a state search.)
Classified

Specialty Papers

| T ——
£ Ethnic and Religious Newspapers.
Classified Search

. .. . . Reps/Press Associations
Search for Classified listings using the same options

highlighted in the Display/ROP search.

Specialty Paper Search

Select Specialty Paper Type
e Choose from: Canadian Papers
College Papers
Comics/Magazines
Ethnic Papers
Religious Papers
e Click “Go” to view selected specialty papers

Select your search type in Step 1.

-
Reps/Press Associations

Select from alphabetical listing of Newspaper Representatives and Press Associations to view listing information
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Select Owner
= Select from alphabetical listing of newspaper owners
* Click “Go” to view all papers owned by selected owner

|
QUiCk Title Search (on toolbar)

* Enter newspaper title as it appears in the masthead Hint: Correct spelling and

(or as much as you know) punctuation are required
hd Se|eCt DISp|ay/ROP or CIaSSiﬁed I|St|ng for accurate results in the
e Click “Go”

Quick Title Search

Working with

=—1 ?E

Search Results Media L2
Solutions
Newspaper Advertising Source

All search results are displayed in the left frame of IGDTD -
your browser window (the Results Menu) Search: Display/ROP &
and appear on one scrolling page. DMA: Tampa-St. Petersburg, (Sarasota), FL

DMA Profile DMA Map Requires: Adobe Acrobat
Important Note on Search Results: ablarkol Sponsor ) il
Searches cannot be saved. You will lose current search THE TAMPA TRIBUNE
results if you conduct a new search, exit the service or LIFE. PRINTED DAILY.
if another user logs in with your PIN code while you are abiickered)
logged in to the service. ; = LI ;

Filter bYlAII Newspapers b >
All results returned with Sort by [Featured Newspapers B
Featured Newspapers first: SQuick Profile Repet—|
Featured Newspaper allow you to identify market Featured Newspapers
leaders quickly i The Tampa Tribune*Tampa Tribune

’ & Tampa Times (Tampa, FL)

i St. Petersburg Times (St. Petersburg, FL)

48 Listings: All Newspapers > Featured

Florida Newspapers

Bradenton |

i Bradenton Herald []
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Working with your results:
Filtering and Sorting

When conducting Display/ROP or Classified searches, all newspaper options are combined in your results.

You can filter your results by:

e Only Daily Papers SRo=
e Only Community Papers Med - |
= Only Alternative Papers SO utlonsw .

e Only Shoppers Guides
= Or view all newspaper options in your selected market IGU -

Newspaper Advertising Source

; Search: Display/ROP -
Then sort your filtered results the way s Tam;ﬂ" g i, (SATBROE), FL
you want to view them: DMA Profile DMA Map Requires: Adobe Acrobat
Display/ROP search results can be sorted by: adlarkotSponsord) =
e Featured Newspapers (default)
- Alphabetical within City THE TAMPA TRIBUNE
= Weekday Circulation by DMA SRR D AR
e Sunday Circulation by DMA aClick Here )
« 1 ti B/W Page Rate by DMA istings: Filter i
- 1 ti Sunday B/W Page Rate by DMA Filter by [All Newspapers B
= Weekday Circulation by City Sortby [Featured Newspapers B Em >
. Sur_1day Circulation by C_lty ~QuickPrcfiIM
e 1 ti B/W Page Rate by City P———
e 1 ti Sunday B/W Page Rate by City et

i The Tampa Tribune*Tampa Tribune
& Tampa Times (Tampa, FL)

Classified search results can by sorted by: i St Petersburg Times (St. Petersburg, FL)
St. Petersburg Times (St. .

e Featured Newspapers (default)

- Alphabetical within City 50 Llafinge: A1l Newanansts > Fastud
* Weekday Circulation by DMA Bradenton -
e Sunday Circulation by DMA i Bradenton Herald (]

« Weekday Set Solid Line Rate by DMA
« Sunday Set Solid Line Rate by DMA
« Weekday Display Inch Rate by DMA

e Sunday Display Inch Rate by DMA Hin.t: : :

- Weekday Circulation by City = Circulation and rates are listed from
= Sunday Circulation by City highest to lowest. :

- Weekday Set Solid Line Rate by City = Total circulation from the Publisher’s
= Sunday Set Solid Line Rate by City audited or sworn statement.

« Weekday Display Inch Rate by City
= Sunday Display Inch Rate by City

Results for Specialty Paper searches are always returned in featured order. No further filtering or sorting
options are available.

Results for Reps/Press Associations can be sorted by Featured Reps/Press Associations (default) or in
alphabetical order.

Results for Owners can be filtered by newspaper type in the same way as Display/ROP and Classified search
results (see above). Owner results can be further sorted alphabetically (default) or alphabetically within city.

Hint: Once filter and sort options are selected, click “Go.” Your results will re-sort according to your preferences.
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Quick Profile Reports

Each results menu offers the opportunity to generate a Quick Profile Report that quickly and conveniently
summarizes the newspapers in a given results set. Quick Profile Reports are generated in the lower-right
frame of your browser window and are sorted in the same order as your results.

Simply click on “Quick Profile Report” or the ') icon.

Quick Profile Report data changes based on the filtering and
sorting of your results and can include the following:

e Owner Display/ROP Listings:

« Publishing Schedule e B/W Rate Daily Inch

* Weekday Circulation B/W Rate Sunday Inch

e Sunday Circulation Daily Page Rate

* Publisher’s Positioning Statement (paid item) Sunday Page Rate

e Publisher’s Research (paid item) Inches Charged Full Depth
» Additional Marketing Opportunities (paid item) » Special Days/Pages/Features
« Distribution/Audience Profile (paid item)

Classified Listings

e Set Solid Rate Daily Line

e Set Solid Rate Sunday Line
e Display Rate Daily Inch

< Display Rate Sunday Inch

Modta Reach 1.6 Milion Readers [’
Medl You Want In Suburban Detroit
SO utions X www.GDNN.com | \¢

Sources

Market
Analysis

Search: Display/ROP
DMA: u.u;"u:f iL Pioneer Press £y Asc
O Profile  DMA Map Raquires  Adoba Acssbal Pioneer Press Newspapers —
172 Listings: FlerfSort Tos PUBLISHER'S POSITIONING STATEMENT
Filter by |41l Newspapers =l o] PioNeer Press Pmmm T:n Dafﬂgsﬂmqg:smw Chicago’s most
gl e viith g combined thalath
Sortby |Featured Newspapers | of M47,044. Pioneer's focus remains in 2007 as it has always been-
on the neads of readers as homeowners, local taxpayers, parents
of schoolage children, followers of local high school sporis, fans
*Quick Profile Report of the arts, and as people who work hand-in-hand with others to
improve life and living conditions in their communities and
. neighborhoods. In short, we Think Locall That focus is the
:Iiii;l?:lnmrp:r?mm“ passion that drives us to produce newspapers that meet the
Algonquin = changing and growing needs of readers and advertisers.
*Lake In The Hills Countryside " View Research by This Publisher My quine; Adeba Acrobat
Antioch View Additional Marketing Opportunities
«Antioch Review View Distribution/Audience Profile
Owmer: Hollinger Intemational Inc
Arlington Heights Publishing Schedule: Published weekly-Thursday or Wednesday
“Adngien B Weekday Circ: 168 812(+) Sunday Circ: NAa
*Reflejos Bilingual Joumal & N I BAW Rate Daily Inch: $263 85(+)
Aurara Daily Page Rate: §15,268 00(+)
Hame CoMap Location £+1 Special DaysPagesFeatures:
DuPage Colap Losstion G-1 Ans, Automolive, Business/Financial, Entertainment, Family, Fashion, Food, Health, Home, Living,
~Beacon Mews (Suburban Chicage bewspapers) 5l Real Estate, Women =

Q_ - T Bocdinpenet |
———————
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Market Maps and Profiles

Linking to additional information from your
Display/ROP or Classified Search results menu.

Click on “DMA Profile” from your Display ROP or Classified
search results and link to an overview of the DMA with
top-line information on demographics and sales rankings
by merchandise. (Shown below, bottom right graphic)

Click on “DMA Map” from your Display ROP or Classified
search results and view a map of the state your DMA is in
with all DMAs in the state labeled and the counties that
make up each DMA highlighted for you. (Shown below)

Click on “State Profile” from your Display ROP or Classified
search results and link to the State Profile, formerly in the
printed edition, with state market data.

Click on “State Map” from your Display ROP or Classified
search results and link to a map of the state with the
counties broken out.

< DMA: Tampa-St. Petersburg, (Sarasota), FL >
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fi: Display/ROP
DMA Profile DMA Map Requires: Adobe Acrobat
THE TAMPA TRIBUNE

LIFE. PRINTED DAILY.

allick Hore

48 Listings: Filter/Sort Tips
Filter by|All Newspapers v =3
Sortby |Featured Newspapers L

»Quick Profile Report

Featured Newspapers
i The Tampa Tribune*Tampa Tribune

. & Tampa Times (Tampa, FL)
1 St. Petersburg Times (St. Petersburg, FL)

48 Listings: All Newspapers > Featured
Florida Newspapers
Bradenton

i Bradenton Herald

]«

Chicago, IL

TV HH Rank: 3; Cable HH Rank: 65

DEMOGRAPHIC PROFILE
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e ‘Educational Services 373,462 8835
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Snsien i B
: i o
Sonosiim o Ee
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o mon e e

& ou: e e, 105

SALES RANKINGS BY N

TotlRetai Sales (000 145728.5%
Buying Power dex: 34155

Werchandise Line Sals (5000) Rank
Grocerie & Other Fods Fo 180T
tage:

(served At
s, Tobacco, and Smoker's Accessores 212808

3
3

721 3

1 H

i, and Beauty s (nluding Cosmecs) 975281 3

s 014 3

007075 3

78355 3

Footvear (ncugng Accessores) 234 H
Waor ousehiod Aplances 13259 H
Televson, Video Recorers, Video Taes, e 122103 3
Autio Eqimert & Muscal ntuments & Suples 2005404 3
Funiure and Sleep Equment 2309 n
Compuer Hardvre, Sofware, and Supples: 5300033 H
2073438 H

‘Sporing Goods (ncltng Boas, Bcycies, Parts & Aceessrkes, ec) 1, 3
Automobies, Vars, Trucks & Otir Powered Tansporaton Vefickes 238081 4

Hint: A quick peek at the DMA Profile helps you learn more about a market quickly.
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Viewing Detailed Information
on Newspapers

By clicking on a newspaper in the Results Menu, its detailed listing — all the complete, current data for
the SRDS database — appears in the lower-right frame of your browser window.

At the very top of a newspaper’s listing is a collection of useful links for working with that listing or
connecting to additional information. (Note: not all links will be available for all newspapers. Only active

links will appear.)

» Display ROP/
Classified Listing
Click here to link to a
newspaper’s
Classified listing from
the Display ROP
listing and vice versa.
(Available early 2007)

e Tag For Output/Reports
Click here to “flag” this listing
for reporting during this login
session (see pages 13-16 for
more information on output and
reports). You can un-tag this title
at any time by clicking it again.
(Available early 2007)

* Newspaper Web Site
Links directly to the
newspaper’s Web site

Contact
| SRDS

Quick Title
Search

s  Market
¥ Analysis |

Newspaper New Sasarch:

Lo/jo/Cover )
Search| | Disp/dy/ROP|

Library (

+ Data Check
i « Advertisi

+ View Classified Listing
+ Request for Information

* Publisher’'s Research  + Distribution/Audience Profile

THE TAMPA TRIBUNE

LIFE. PRINTED DAILY.

Information *
+ Additional Marketing Oppo(tunities

* Data Check
Use this feature if
you think you have
new information
about this paper,
and SRDS will follow
up on your lead and
update the listing as
soon as possible.

* Request for Information
Use this feature to
instantly connect with
advertising contacts at
the newspaper to request
additional information

* Newspaper Media Kit
Links directly to the
newspaper’s full online
media kit

| Help | Logout

e Logo/Cover Library
If the newspaper
provides SRDS with
front-page and/or logo

* Newspaper Media Kit
Logo/Cover Library <

e Distribution/
Audience Profile
If the publication
provides SRDS with
this link, you can
view a paper’s
general coverage
and reach

» Publisher’s Research
If the publication provides
SRDS with this link, you can
instantly access additional
planning information
provided by this paper.

images, click here to
open them in a new
browser window.
(Available early 2007)

* Advertiser Information
Indicates that this
newspaper is investing
to deliver additional
information to SRDS
subscribers. Click here to
learn more about the
newspaper.

« Additional Marketing
Opportunities
If the publication
provides SRDS with this
information, click here
to access additional
marketing opportunities
such as electronic media,
events, lists and more.
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Viewing Detailed Information
on Newspapers (continued)

Some listings may include logos or front-page images, as well as logos of organizations that audit the title.

Detailed Listing Elements

e Basic Contact Information

< Publisher’s Positioning Statement - provided by the owner/publisher, contains promotional or
additional information about the newspaper (Paid service; not available for all listings)

* Personnel — contact information for essential newspaper contacts

» Representatives and/or Branch Offices — contact information for the newspaper’s sales team
e Commission and Cash Discount — details on commission paid to recognized agencies
* General Rate Policy

» Black/White Rates — rates for Black and White advertising

e Zone Edition - information on Zone editions, if applicable

 Combination Rates — group combination rates, if applicable

» Color Rates - if applicable

e Inserts — if applicable

» Special Days/Pages/Features — if applicable

* R.O.P. Depth Requirements — if applicable

» Closing Time — issue/day close times for ad placement

* Mechanical Measurements — print production information

» Special Classifications/Rates — if applicable

» Classified Rates — if applicable

» Circulation — newspaper circulation information and links to ABC audits, publisher’s statements
and reader profiles

e Publisher’s Research Link (Paid service; not available for all listings)
« Additional Marketing Opportunities (Paid service; not available for all listings)

» Distribution/Audience Profile (Paid service; not available for all listings)
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Creating Reports and
Using Data Offline

(Report and output access available April 2007)

If you have tagged publications from their listing detail (see page 11), click “Output/Reports” in the SRDS
toolbar to access various options for printing data or using publication information offline.

Clicking on a newspaper’s title returns that newspaper’s detailed listing.

To delete titles from your tagged listings, click the “x” icon next to a title, or select “Clear” to delete all
tagged listings.

SRDS Contact Report
Select “SRDS Contact Report™” from Step 1. [Media ~
Click “Submit.”

ia Lo each 16Mon Readet{ S | THE TAMPA TRIBUNE
Sollalltl ons - 7 . [ o Rrach exciunive readers is Tampa Bay.

Your Contact Report appears in the
lower-right frame of your browser
window, and includes the following
information (if available):

e Owner/Publisher

. prese

- Publication URL o RN Eorvonsis 0P

= Newspaper URL s et | K o st oo

= Phone Numbers B g | Ao Emabl e e st @tttk om
Qi Esrminghaen AL

e Fax Numbers .
« E-mail Addresses o i
- Representatives —

The Andabusia St News
| Dwmer: Boone Newspapers, Inc
= P -

Printing Directions
To print your Contact Report, the frame must be “active”. Activate the frame by placing your mouse in
the frame and click. Print using your browser’s print function.



Creating Reports and
Using Data Offline (continued)

(Report and output access available April 2007)

SRDS Newspaper Profile Report

Select “SRDS Newspaper Profile Report™

from Step 1. Click “Submit”.

Clicking on a newspaper’s title returns
that newspaper’s detailed listing.

Your Profile Report appears in the
lower-right frame of your browser
window, and will include the following
information (if available):

e Publisher’s Positioning Statement
e Owner/Publisher

e Publishing Schedule

* Weekday Circulation

= Sunday Circulation

* B/W Daily Inch Rate

« Daily Page Rate

e Sunday Page Rate

* Inches Charged Full Depth

» Special Days/Pages/Features
e Links to Publisher’s Research

SRDS Service Guide
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St Petersburg Times

In the ko b B Thrws,

THE TAMPA TRIBUNE

Tt

Search: Display/ROP
[DMA: Tampa-5t. Petersburg. (Samasota). FL
piiA Profle DMAMsp. Requies Adobe Acrobat 3""'-",; D"“!;t i
DMA: Tampa. g,
(Sarasota), FL THE TAMEA TRIBUNE
re— THE TAMPA TRING
THE TAMPA TRIBUNE Filter/Sort: All Newspapers by =
LIFE. PRINTED DAILY. Featured
i n ROTE ) Greupicomisend valus (+) Addiional ssformanan i detsied stng
wEion tore )
48 Listings: Pl e T Featured Newspapers
Filter brimr Newspapers k| sza THE TAMPATRIBUNE %555 A3nac
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e Links to Additional Marketing Opportunities

» Links to Distribution/Audience Profile

Printing Directions

To print your Profile Report the frame must be “active”. Activate the frame by placing your mouse in the
frame and click. Print using your browser’s print function.
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Creating Reports and
Using Data Offline (continued)

(Report and output access available April 2007)

Using Newspaper Data with Spreadsheet Software (Output to Spreadsheet)
Available to qualified users, the Output to Spreadsheet feature streamlines planning by enabling you to
conveniently export online SRDS data to build custom plans, eliminating manual entry.

Choose “Output to Spreadsheet” from the
Output/Reports option drop-down list and click
“Submit.” In the lower-right frame, you are
presented with a set of data elements that you
can choose to output into a spreadsheet.

mEAasm

?gruf%ns '

i aivd St f Ditpust
S i ing ST

» Select the data elements you want to output
and click “Submit.” The right frame reloads to
confirm that the selected data will output as a
comma-delimited (.CSV) file to most spreadsheet
applications in PC or Macintosh platforms.

e Click “Submit™ to output the data.

e Most browsers will give the option to save the
file to a disk or open it in the current location;
select “Save File.” Your browser's “Save As”
box will appear.

* Name and save the file in the desired drive/folder.
Be sure to remember what you named this file _ :
in order to retrieve it. e e e s S gL it
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Retrieve your file by opening it from the location i
where you saved it. The file type (Microsoft Word, i
Excel, etc.) will determine the format in which you
will open the file. (See the online Output to i
Spreadsheet Tips & Info link at the bottom of Step 2 |:
of Output to Spreadsheet for additional information.)

NOTE:

e '""*"" gppearing in your spreadsheet means the
selected data is not available in the requested
format. In these instances, please refer to the
publication's detailed listing for additional
information.

* An “NA” appearing in your spreadsheet means
the data does not apply to the listing.

* “Y” in the + columns means the data to the left
is a group or combination figure.
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Creating Reports and
Using Data Offline

(Report and output access available April 2007)

Copying and Pasting Text
< Highlight the text you would like to copy by clicking and dragging
your mouse over the text.

« Click “Edit” on your browser toolbar and then click “Copy” or the
“Ctrl” (Control) and ““c” keys.

» After opening your document, click where you wish to paste the text,
click “Edit” on your toolbar and then click “Paste” or the “Ctrl”” (Control)
and “v” keys.

Copying and Pasting Images
To copy images:
» Right-click your mouse on the image you would like to copy.

« Click “Save Picture/lmage As” and a pop-up window appears asking
where to save the file.

» Select where on your hard drive you wish to save the image.
< Name the image, leaving the default file type selected.
» Click “Save.”

To paste images:
e Open the document.
» Click where you wish to place the image.
 Click “Insert” from your toolbar, then “Picture” and then “From File.”
» Locate and click on the file of the image you just saved.
e Click “Insert.”
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Market Analysis

Using Claritas and Nielsen Media Research data, the new Market Analysis will aid you in selecting the best
markets to reach your targets. Look at DMA TV household market rankings, demographic and merchandise
reports, population demographics, top 15 industries by DMA and occupational category employment.

Use this tool if you:

* Need to learn more about a market quickly

* Are new to a market

= Are pitching new business and need to identify markets to consider

* Need information to help with market allocation

* Need to toggle between research data and newspapers within selected DMA

Using Market Analysis

e Click on “Market Analysis” in the main toolbar. You will see a list of report types.
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e Click on the [ sign to expand the list of reports. Then choose the report you want to view.

THE TAMPA TRIBUNE
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» From there, click “Profile” next to the specific Profile link: DMA Market Profile
DMA to view the Claritas/Nielsen data for that DMA, e .
ﬁ:’f‘}f"ﬁ;’n'm,—w”nﬂ

Solutic ==

[T

all in one place.

utions

i)

THE TAMPA TRIBUNE

e Click on a specific DMA to go to the SRDS listings R

DMAEmSy (MAME S s betn

in that DMA. ik ey

= You have the option to print the DMA R

Ranking Reports.

-]
< Simply click on the ranking you would like to print,
and the printable ranking report pops up.
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Market Analysis (continued)

150+ reports at your fingertips:

DMA Reports
DMAs by Alpha, State, TV Rank
(Unlimited advertisers each report)

1) DMAs by Alpha
2) DMAs by State
3) DMAs TV Rank

Demographic Rankings
(25 advertisers maximum each report)
4) Adult Population: Total

5) Adult Population: 5-Yr Projected Total

6) Households: Total
7) Households: 5-Yr Projected Total

< Race/Ethnicity Population: Total Pop

8) White Population

9) Black Population

10) Hispanic Population

11) Asian/Pacific Population

12) Other Population

* Head of Household: Total HH

(20 advertisers maximum each report)

13) Ages Under 18
14) Ages 18 - 24
15) Ages 25 - 34
16) Ages 35 -44
17) Ages 45 - 54
18) Ages 55 - 64
19) Ages 65+

e Male Population: Total Pop
(20 advertisers maximum each report)
20) Ages Under 18

21) Ages 18 - 24
22) Ages 25 - 34
23) Ages 35 - 44
24) Ages 45 - 54
25) Ages 55 - 64
26) Ages 65+

e Male Population: 5-Yr Projected Pop
(20 advertisers maximum each report)
27) Ages Under 18

28) Ages 18 - 24
29) Ages 25 - 34
30) Ages 35 -44
31) Ages 45 -54
32) Ages 55 - 64
33) Ages 65+

“@‘
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e Female Population: Total Pop

(20 advertisers maximum each report)
34) Ages Under 18

35) Ages 18 - 24

36) Ages 25 - 34

37) Ages 35 - 44

38) Ages 45 - 54

39) Ages 55 - 64

40) Ages 65+

e Female Population: 5-Yr Projected Pop
(20 advertisers maximum each report)
41) Ages Under 18

42) Ages 18 — 24

43) Ages 25 - 34

44) Ages 35 - 44

45) Ages 45 — 54

46) Ages 55 — 64

47) Ages 65+

e Household Income: Total HH

(25 advertisers maximum each report)
48) $10,000-$19,999

49) $20,000-$34,999

50) $35,000-$49,999

51) $50,000-$74,999

52) $75,000-$99,999

53) $100,000-$124,999

54) $125,000-$149,999

55) $150,000 and Over

Merchandise Sales Rankings
(15 advertisers maximum each report) claritas, Inc.
56) Total Retail Sales
57) Buying Power Index
Merchandise Line
(25 advertisers maximum each report)
58) Alcoholic Drinks (Served At This Establishment)
59) Audio Equipment, Musical Instruments & Supplies
60) Automobiles, Vans, Trucks & Other
61) Cigars, Cigarettes, Tobacco & Smoker’s Accessories
62) Computer Hardware, Software & Supplies
63) Drugs, Health Aids, and Beauty Aids/Cosmetics
64) Footwear & Accessories
65) Furniture & Sleep Equipment
66) Groceries & Other Foods For Human Consumption Off Premises
67) Kitchenware & Home Furnishings
68) Major Household Appliances
69) Meals, Unpackaged Snacks & Nonalcoholic Beverages
70) Men’s & Boys’ Clothing & Accessories
71) Soap, Detergents & Household Cleaners
72) Sporting Goods & Accessories
73) Television, Video Electronics & Accessories
74) Women’s, Juniors’, Misses’, Girls’, Infants’ & Toddlers’ Wear
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Market Analysis (continued)

Occupational Category Employment Rankings
(25 advertisers maximum each report) Claritas, Inc.
75) Unemployment Rate
76) White Collar
77) Blue Color
78) Clerical Workers
79) Communication Equipment Operators
80) Computer Specialists
81) Engineers
82) Food Preparation & Service Occupation
83) Lawyers
84) Management/Administrative Occupations
85) Marketing & Sales
86) Physicians
87) Service Occupations
88) Teachers, Librarians & Counselors

Top Industries Rankings
* Employment: Total
(25 advertisers maximum each report)
89) Accommodation & Food Services
90) Administrative, Support & Waste Mngt
91) Agriculture, Forestry & Fish/Hunt
92) Arts, Entertainment & Recreation
93) Construction
94) Educational Services
95) Finance & Insurance
96) Health Care & Social Assistance
97) Information
98) Management of Companies/Enterprises
99) Manufacturing
100) Mining
101) Other Svcs (Exc Public Administration)
102) Professional, Scientific & Tech Svcs
103) Public Administration
104) Real Estate & Rental/Leasing
105) Retail Trade
106) Transportation & Warehousing
107) Utilities
108) Wholesale Trade
e Establishments: Total
109) Accommodation & Food Services
110) Administrative, Support & Waste Mngt
111) Agriculture, Forestry & Fish/Hunt
112) Arts, Entertainment & Recreation
113) Construction
114) Educational Services
115) Finance & Insurance
116) Health Care & Social Assistance
117) Information
118) Management of Companies/Enterprises
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Market Analysis (continued)

119) Manufacturing

120) Mining

121) Other Svcs (Exc Public Administration)
122) Professional, Scientific & Tech Svcs
123) Public Administration

124) Real Estate & Rental/Leasing

125) Retail Trade

126) Transportation & Warehousing

127) Utilities

128) Wholesale Trade

State Reports
Source

Effective Buying Income Rankings
(25 advertisers maximum each report)

* Demographics: Total

129) Total Population

130) Total Households

131) Total Income

132) Median Households

133) Black Population

134) Hispanic Population

* Percent of Household Earnings

135) $10,000 - $19,999

136) $20,000 - $34,999

137) $35,000 - $49,999

138) $50,000 - $74,999

139) $75,000 - $99,999

140) $100,000 - $124,999

141) $125,000+

Retail Sales Rankings

(25 advertisers maximum each report)
e Store Group Retail Sales
142) Total Sales
143) Auto
144) Drug
145) Eating & Drinking Places
146) Food
147) Home Furniture & Appliances
148) Apparel & Accessories
149) Building Materials Hardware
150) Gasoline Service Stations
151) General Merchandise
152) Miscellaneous
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Getting Additional Training Wwww.SRDS.com
and Support

The SRDS Service Center is your connection to any question you may have related
to your SRDS Media Solutions.

Call 800.851.7737 to:
e Schedule training or online demonstrations
e Find knowledgeable technical support
e Get fast answers to questions about your account
e Learn how to maximize your investment in SRDS services
< Discuss custom access solutions that meet your organization's needs





